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available materials 

Under activity A1 Research and comparative analysis 

LEADING PARTNER UNIWERSYTET LODZKI 

Date of delivery Planned 31/01/16 – delivered 16/03/16 

Values Average 

Linking with 

the context 82.14 

Even if the reasons for the products are clear, 

the products is not completely in line with the 

project objectives. The products appears in 

the dissemination plan but the partners have 

no clear idea on how to disseminate it. 

Innovation and 

continuous 

improvement 
65.18 

The involvement of the target group was not 

considered important, so the product was not 

considered innovative or possible relevant 

outside the partnership. despite that, the 

partners are satisfied with it 

Coordination, 

management 

partnership’ 

organization 

84.82 

The partners received sufficient information to 

create their part of the work. The final product 

was delivered late, due to same late or 

incomplete National reports.  

Exploitation 

and 

sustainability 
66.96 

The final product is considered mildly relevant 

to the target group, and no different target or 

application were envisaged at this stage by 

the partners.   

Taking care of 

the people, 

health safety 
70.53 

Even if the partners have no clear plan on how 

to use it, they are planning to make it easily 

accessible. No special needs have been 

considered while creating it. 




